








» Understands the competitive,
financial, clinical and
regulatory issues facing
healthcare providers

* Is skilled at all marketing
disciplines, so our clients
can meet all their needs
using one agency

* Knows how to separate issues ¢ Manages fully outsourced

involving your business
operations from your
medical and clinical
operations- these should
always compliment

and never compromise
each other

marketing and public
relations work or partners
well with in-house
marketing departments

* Begins all communications
efforts with well thought-out,
strategic planning

* Understands that compassion,
clinical competence and
profitability can co-exist

e Consistently demonstrates
superior creativity in the
concepts and designs that
eventually become

BRANDING +« MARKETING + INTERACTIVE






